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Since 2010 the 
tourism export in 
Latvia has been 
growing: 
the average 
expenditure of foreign 
tourists per overnight 
has reached 68 euros



Latvian tourism export market share
2012 (Guest-nights, CSP, 2013)

Klepers, 2013



Cesis district rural partnership area



The Travel Guide issued in 1895, 
which includes the present Gauja
NP territory

Cesis district rural partnership and
the Gauja National park area



The Gauja 
National 
park’s 
territory –
strong 
potencial for 
joint tourism 
offer (encompasses 11    

municipalities and 4 towns )



Karte: A.Klepers / Balticmaps.eu / SiA Jāņa Sēta kartogrāfiskā pamatne 

In 2012, 
6 municipalities along

with 50 entrepreneurs, 
the Gauja National park

administration and
Vidzeme University

founded the Gauja 
National park

tourism cluster

The Gauja National park’s area and the tourism cluster region



The aim  of the 
cluster – to 
develop the 
territory of the 
Gauja National Park 
into 
a first-choice 
tourism 
destination 
outside Riga

www.entergauja.com



The operation scope of 
the cluster is 
tourism with a focus
on 
activities and 
recreation in the wild 
nature 

and historical 
environment. 



The Gauja National Park Tourism Cluster initiatives are
focused on five strategic directions:

• to form and strengthen a Gauja NP tourism brand;

• to consolidate the Gauja NP as a single and competitive tourist
destination;

• to enhance the quality of the tourism services of the
destination;

• to introduce new solutions for energy efficiency, information
and communication technologies and eco-innovation;

• to preserve biodiversity, cultural heritage and landscape values
of the Gauja NP, while contributing to the socio-economic
development and quality of life of the region. 



The new 
brand of the 
Gauja 
National 
Park’s tourism



www.entergauja.lv





The story necklace



Participation in the international fairs



A new brand for
joint offer of 
manors and 
palaces -
"Hidden in 
Noble Silence”



30 new routs for walkers, cyclists and car
drivers



The growth of 
tourist destinations
according to the 
total number of 
nights spent there

Klepers, 2016.gadš 



• Incorporating the digital single market (an on-line booking system)

• Establishing a strong cluster office for sales and marketing activities

• Encouraging further cooperation between local tourism companies

Opportunities to be used: 



A cluster is a business of cooperation and 
trust  

www.entergauja.lv



Welcome!
Rudite Vasile, Department of Development and Planning,

Pargauja Municipality, LATVIA,

P. +371-29464946,

E-mail: rudite.vasile@pargaujasnovads.lv
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