
SUSTAINABLE TOURISM DEVELOPMENT 

Experiences Knowledge Long-term cooperation

Project period 01.09.2017-31.08.2020

Strategy
Common 

marketing activitiesSurveysSummer Universities

Effective marketing system

9 Partners: Estonia (3), Latvia (2), Slovenia (3) and Portugal (2)

Study Trips 

Total budget 624 000 EUR

EUROPARC sertificate

Events


